


IMPLEMENTATION

Brand Messaging

Website Copywriting

At the start of the engagement, BlueRidge™ had
little digital presence beyond a placeholder
web page. Celanese needed web copy that
could help users understand the initiative
quickly and accurately, without reading like a
datasheet. Our team wrote user-first,
SEO-optimized website copy that humanized
the brand and made the benefits of BlueRidge™
easy to understand. The language was crafted
to support B2B conversions, build ESG
credibility, and align with future marketing
expansion.

The messaging work included the creation of a
complete message architecture that allowed
teams to speak about BlueRidge™ consistently,
regardless of role or location. The brand voice
was intentionally warm, confident, and
human—with a focus on simplicity and clarity.
From the high-level elevator pitch down to
audience-specific value propositions, each
message was written to be used across multiple
formats and platforms.

Deliverables included: Deliverables included:
- Complete website copy for the BlueRidge

- A full brand message deck landing page

- Messaging pillars tailored to internal, partner,

- - SEO optimization for technical keywords
and customer audiences

- Clear call-to-action language for multiple

- Defined brand voice and tone guidelines visitor types

RESULTS

Visual & Presentation Design

To support the global launch, The it Crowd
developed a clear, visual executive deck that

simplified BlueRidge™'s value and sustainability Reduced brand rollout timeline by over
data. Designed for flexibility, it served internal, 50% through the delivery of complete,
investor, and sales needs. on-brand messaging tools ready for

internal and external use.
Deliverables included:

- Flagship BlueRidge™ executive presentation Improved internal alignment with over
deck T ? P 80% of Celanese stakeholders adopting

the new BlueRidge™ messaging within
- Customized icon sets and slide layouts the first 60 days.

- Visual guidance documents to maintain
design consistency .
Accelerated partner and investor
engagement, with the new sales deck
used across 4+ global markets during
aunch.

LESSONS LEARNED
®

This project served as a reminder that even the most technical, data-driven products
need a clear and relatable story to succeed. Celanese had a meaningful

@ sustainability message. The it Crowd simply helped translate it into something their
people, partners, and customers could understand, share, and stand behind. When a
message is easy to use, it gets used—and that’s what made the difference.




