


CLIENT TESTIMONIAL

A brand can whisper and still be heard—when it’s consistent, intentional, and rooted 
in something real.

Legacy doesn’t need to be loud. In fact, calm clarity often leaves the strongest 
impression.

When clients let us in on their real “why,” we can build a brand experience that 
people don’t just like—they remember.

LESSONS LEARNED

IMPLEMENTATION

1 Branding

Created a full brand identity rooted in 
vintage tea illustrations and soft color 
palettes—cream, blush, and muted 
sage.

Developed tone of voice guidelines to 
balance formality and friendliness 
(“where every cup tells a story”).

Designed business cards and digital 
collateral to support soft-launch 
announcements.

Website Design

Built a content-first structure based on 
the emotional journey of a visitor: from 
curiosity to connection to conversion.

Drafted homepage, shop, events, and 
recipe content designed to feel like 
stepping into a slower, more 
intentional moment.

The web copy balances commerce 
(selling tea packages, jellies) with 
connection (classes, recipes, monthly 
menus).

Invitation Design

Produced printed and digital 
invitations for early events and 
gatherings—each tailored to feel like a 
hand-delivered welcome.

Used pencil sketch elements, teacup 
imagery from Donna’s global 
collection, and thoughtful copy that 
aligned with the brand’s “gather and 
grace” philosophy.
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RESULTS
While still in pre-launch, The Queen’s Tea Box has:

Garnered pre-orders and interest from 
previous Jelly Queens customers

Created buzz through early collateral and 
one-day event invitations

Built strong foundations for long-term brand 
memory, with feedback like “It feels like home 
already” and “This is exactly what tea should 
feel like”


