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Graphic Design

Objective: Refresh Victory Park’s visual identity.

Actions: Designed new property signage, promotio-
nal materials, and established a branding guide for 
consistency.

Challenges and Solutions: Ensured cohesive bran-
ding by unifying design elements across digital and 
physical spaces.
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Events

Objective: Drive community engagement and tenant 
visibility.

Actions: Executed community-centric events and 
built an annual calendar to sustain interest.

Challenges and Solutions: Enhanced event relevance 
through tenant collaboration and community-focu-
sed initiatives.

Website Updates

Objective: Modernize the website to reflect Victory 
Park as a vibrant neighborhood.

Actions: Redesigned the website with an intuitive 
interface, updated tenant directories, and integrated 
an event calendar for dynamic content.

Challenges and Solutions: Addressed outdated 
information by streamlining content updates and 
maintaining a consistent visual identity.

Maintained Community Engagement: Despite 
the pandemic, Victory Park successfully 
engaged the community through outdoor 
events, fostering a sense of normalcy and 
community spirit.

Increased Social Media Engagement: Achieved 
a 30% increase in social media engagement, 
keeping the community informed and 
connected.

Tenant Support and Loyalty: Strengthened 
tenant relationships by promoting their events 
and offers, contributing to sustained tenant 
loyalty during challenging times.

Consistency is Key: Maintaining a cohesive brand identity across digital and physical 
spaces effectively reinforced Victory Park’s image.

Community Collaboration: Collaborating closely with tenants and community 
stakeholders enhanced event success and engagement.

Integrated Marketing: A comprehensive approach integrating website updates, social 
media, graphic design, and events maximized brand visibility and community interaction.

Social Media Management

Objective: Build a cohesive social media
presence to increase engagement

Actions: Developed a strategic content calendar, 
created branded graphics, and engaged with the 
community through interactive campaigns.

Challenges and Solutions: Improved fragmented 
strategy by maintaining consistent messaging and 
fostering community involvement.


