A FULL SERVICE MARKETING AGENCY

Client Name:Robin Steel

Industry: Construction

Project Duration: 2 Years

Services Provided: Website Creation,
Branding, Marketing Collateral, Email
Campaigns, Blogs, Social Media
Management, Video Production, Online
Review System, Sales Assistance

THE OBJECTIVES

Objective 1. Establish a strong brand
identity and online presence.

Objective 2. Increase market visibility
and engagement through targeted
marketing campaigns.

Objective 3. Streamline customer
acquisition and project showcasing.
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THE CHALLENGE

RobinSteel was a new company seeking to
establish a strong presence in the competitive
construction industry. They needed to quickly
differentiate themselves and engage with key
decision makers to gain a foothold before the
market became saturated.

APPROACH

ne 1 Discovery and Analysis

-Conducted an old website audit and a

thorough competitor analysis to
understand market trends and identify unique
differentiators for RobinSteel.

- Identified key opportunities for brand
positioning and marketing strategies tailored to
the construction industry.

@ 2. Strategy & Development

- Developed a comprehensive

branding and marketing strategy that
included messaging, website design, and a
multi-channel marketing approach.

- Integrated digital and traditional marketing
tools to maximize reach and impact.



IMPLEMENTATION RESULTS

Website Creation

g e : Enhanced Online Presence: RobinSteel's new
- Designed a new, optimized website website and active social media engagement
focusing on usability and SEO to significantly boosted its online visibility and
enhance RobinSteel's online visibility. g{gﬂgl'}%%‘;g?i';f”' poatiieg aistaing

- Faced challenges with initial

content development which were Expanded Professional Network: Participation in

resolved by collaborating closely key networking events and targeted LinkedIn
with RobinSteel's team to capture the outreach connected RobinSteel with important

Febsciiy brand ard : industry decision-makers, enhancing its market
essence of their brand and services. penetration.

6 Branding and Marketing Collateral
=& : Positive Market Response: Strategic brandin

- Developed a unified branding and marketing effor?s differentia?ed Robinstgel
strategy including logo design, color in a competitive market, attracting and

retaining clients, which improved their market

scheme, and marketing collateral. bosition and reputation.

- Created consistent and compelling
messaging across all platforms to
strengthen brand recognition.

e Video Production
- Produced high-quality company
overview videos and drone footage

showcasing RobinSteel’s projects.

- Overcame weather-related
shooting delays by adjusting
schedules and prioritizing indoor
shoots.

CLIENT TESTIMONIAL

You all are awesome at project management! The best we have seen!

LESSONS LEARNED

Through the RobinSteel project, we learned the importance of early and comprehensive
market analysis to establish a unique market position, especially in a rapidly saturating
sector. Using diverse multimedia content like video and drone footage enriched our
marketing strategies and improved digital engagement. Regular, structured
communication with all team members was vital for aligning the project outcomes with
the company's vision, ensuring a smooth implementation process.




