A FULL SERVICE MARKETING AGENCY

Client Name: LowT Center Industry:
Healthcare

Project Duration: 3 years

Services Provided: Digital Advertising
Strategy and Management

THE OBJECTIVES

Objective 1: Increase brand visibility and
awareness through digital advertising.

Objective 2: Drive conversions and sales
of clinic services.

Objective 3: Optimize digital ad
performance and efficiency.

CASE
STUDY

THE CHALLENGE

LowT Center, a nationwide healthcare clinic
specializing in men's health, sought assistance
in enhancing their digital advertising strategy to
effectively reach and engage their target
audience.

APPROACH

&, 1 Discovery and Analysis
——=¥ . Conducted a comprehensive
analysis of Low T Center's current
digital advertising efforts
- Identified areas for improvement and
opportunities to enhance campaign
effectiveness

@, 2. Strategy & Development

- Developed a tailored digital
advertising strategy focused on
maximizing reach, engagement, and
conversions
- Implemented targeted campaigns across
various platforms to effectively commmunicate
with the target audience



IMPLEMENTATION RESULTS

Digital Advertising Management -

Managed and optimized digital

advertising campaigns across social

media and search platforms - (o)
Utilized data-driven insights to 99/0
refine targeting, messaging, and

creative elements for maximum
impact.
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CLIENT TESTIMONIAL

Social media impressions
increased by 99%, indicating
improved brand visibility and
reach

Ad conversions turned to sales surged
by 288%, demonstrating the
effectiveness of the advertising
strategy in driving clinic bookings

Online interactions increased by
182%, reflecting heightened
engagement with the target
audience

Average cost per click decreased
b*?:f: %, optimizing ad spend
efficiency

Search Impression Share
increased from 80.2% to 98.61%,
indicating improved visibility in
search results

We couldn'’t grow our business as fast without The it Crowd. Thank you for all that

you do!

LESSONS LEARNED

The success of the digital advertising campaign for LowT Center highlights the
importance of strategic planning and optimization in maximizing campaign
effectiveness. By leveraging data-driven insights and implementing targeted
campaigns, we were able to achieve significant improvements in brand
visibility, engagement, and conversion rates. Moving forward, continued
emphasis on optimization and innovation will be key to sustaining and building

upon these results.



